MAGALINE
ADVERTISING

DOLLARS AND SENSE

How print media continues to deliver
a more positive experience for
advertisers than other media.

$6.51

RETURN ON AD SPEND
OUTPERFORMS OTHER
MEDIUMS

$2.43

Magazines Digital

Pal}"-e‘;t*_e-\tp:m to or notice ads 144 H 80 92 I.: A D S I N
ads fit well with the content 138 94 84 MA GAZ I N E S A R E
praducts/services advertised are high quality 135 0 87 Mo R E E N G A G I N G

has ads about things | care about 135 96 88
get valuable info from the ads 133 100 89
ads help make purchase decisions 128 100 a8
more likely to buy products in ads 124 g6 84
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GREATER BRANDLIFT

Average Brand Lift: Digital vs. Print Campaigns

(point lift compared to consumers not exposed to campaigns)

Lower-Funnel

Positivity of ads in each medium

67%

MAGAZINES DELIVER

A MORE POSITIVE
EXPERIENCE
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https://ptmgroups.com/
https://ptmgroups.com/marketing/MagazineFactbook2020.pdf

