
MAGAZINE
ADVERTISING
DOLLARS AND $ENSE
How print media continues to deliver
a more positive experience for
advertisers than other media.

In Dynata's brand lift research, print advertising
consistently out-performs digital ads across the board -
particularly in the lower funnel.

GREATER BRANDLIFT

People pay more attention to
magazine ads, feel they fit well

with content, are things they care
about and help them make

purchase decisions.

ADS IN
MAGAZINES ARE

MORE ENGAGING

Magazines deliver twice the Return on
Ad Spend (ROTS) as TV and nearly three
times that of digital.

RETURN ON AD SPEND
OUTPERFORMS OTHER
MEDIUMS

Magazine media outranks OOH, radio,
TV and digital insofar as delivering a
most positive advertising experience

MAGAZINES DELIVER
A MORE POSITIVE

EXPERIENCE

SOURCE: MAGAZINE MEDIA FACTBOOK 

ASSOCIATION OF MAGAINE MEDIA 2020 STUDY

https://ptmgroups.com/
https://ptmgroups.com/marketing/MagazineFactbook2020.pdf

