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Celebrate Two Decades of Innovation at the ATTA
Join us in commemorating the Adventure Travel Trade Association (ATTA) with an 
exclusive publication produced in cooperation with Premier Travel Media. This bespoke 
guide, set for release in May 2025, marks two decades of the ATTA's trailblazing 
leadership in the adventure travel industry.

What to Expect
This custom magazine promises exclusive content reflecting the spirit of adventure, 
innovation and environmental stewardship championed by the ATTA. Inside, readers 
will explore the 20-year journey of the ATTA and its future, discover how community 
collaboration fuels business growth and be inspired by sustainability pioneers making 
a difference. The guide also highlights how adventure tourism empowers local 
communities, celebrates the rise of women-operated businesses and provides data-
driven insights into industry trends.

ATTA Commemorative 
Publication

Partner With Us!
With a limited-edition print run, plus robust digital guide, this is one opportunity 
not to be missed. Distributed to ATTA members, travel advisors, tour operators 
and group travel planners, this commemorative magazine will help chart 
the future course of adventure travel while celebrating the organization’s 
remarkable journey. Feature your organization or brand alongside industry 
pioneers and connect with an influential audience in this premium publication.
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Advertising Agreement
Name:

Company:

Address:

City:

Phone:

Email:

Date:

Signature: Total:

State/Province: Country:

$9,895 - Two-page spread 

$5,895 - Full-page 

$4,295 - Half-page

$2,795 - Third-page

$695 - Tour Operator Co-Ops

Commitment to Sustainability
In line with the ATTA's commitment to sustainability, 
the publication will be printed using recycled paper, 

with a robust digital version available year-round.
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Package Rates:

Adventure travel advisors, 
tour operators and niche 

travel groups

35k
ATTA members and 

prospective members

30k
Trade show 
attendees

70k+

REFLECTING, INNOVATING, AND LOOKING TO THE FUTURE

AdventureON

DECEMBER 2023 www.LeisureGroupTravel.com 
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INDUSTRYFORECAST

TOURISMI n an industry filled with entrepreneurs, creative operators and 
talented marketers, there are a few who not only keep their finger 
on the pulse of the travel business but also are a driving force 
behind the heartbeat of their niche. These Titans of Tourism help 

guide and shape our industry in numerous ways, from supervising 

2 T I TANS  O F  2

THIS YEAR’S TITANS:

2 MALIA ASFOURManaging Director, Jordan Tourism Board North America; Chair of the Board of Directors, Tourism CaresMalia Asfour, Managing Director of the Jordan Tourism Board in North America (JTBNA), began handling tourism for the Jordanian government in the U.S. as tourism attaché in Washington in 1995. She was a key participant in creating the country’s first tourism office in North America, which was launched in 1997.2 DAVID CHAPMAN Director General, WYSE Travel ConfederationAs Director General of WYSE Travel Confederation, David has led the Amsterdam-based team in representing and advocating the youth, student and educational travel industry. During his tenure as Director General, WYSE Travel Confederation has expanded upon its legacy of producing essential market research and industry events.

2 TERRY DALE President and CEO, US Tour Operators Association
Terry was named President of the U.S. Tour Operators Association (USTOA) in January 2011. On January 31, 2013, he also assumed the additional role of Chief Executive Officer for the association. Among his responsibilities at USTOA are developing the association’s strategic marketing initiatives, managing the association’s government advocacy on issues affecting tour operators and working with other leaders to identify mutual challenges and opportunities.

2 TIM FLORS Chief Customer Officer at Groups360Groups360 was founded in 2014 with the goal of simplifying and transforming the ways meetings are booked. Groups360’s management team has decades of experience in the meetings and events industry and provides the right mix of technology and experienced advisors. 

2 GEOFF FREEMAN President and CEO of the U.S. Travel Association
Geoff is the leading advocate for the $1.1 trillion U.S. travel and hospitality industry. In this role, Geoff is charged with ensuring the industry’s full recovery from the pandemic, positioning the industry to seize emerging opportunities in a post-pandemic market environment and further establishing travel as a vital economic force in the United States.2 SCOTT MICHAEL President and CEO of the United Motorcoach AssociationPrior to joining UMA in 2021, Scott was President & CEO of the American Moving and Storage Association (AMSA).  Like the motorcoach industry, the moving industry consists of thousands of smaller, family businesses, where their passion for their work was magnified by the deep connection they felt to their company. 

associations and building communities, to developing innovative 
tools and creative applications for existing practices. Leisure 
Group Travel has sought out six such Titans and asked them to 
share with us their insight on the changes and trends within their 
organizations and how it affects our industry at large.Reaching Key Audiences

Get Involved!
Don't miss the opportunity to align your brand with the ATTA. Showcase your commitment 
to adventure travel and sustainability by advertising in this commemorative guide.

Advertising Deadline: 

March 15
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