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e Full-page content marketing paired with a full-
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page ad in June's Leisure Group Travel magazine

c I_I E NT e Highlighted Atlantic City's group-friendly

activities, events, and attractions

Visit Atlantic City: A destination marketing @ Comprehensive Digital Marketing Suite

organization whose mission is to drive e Optimized article hosted on LGT's website; SEO-
economic impact through the promotion of friendly for long-term discoverability

Atlantic City, NJ, as a top-tier destination for e Digital article include a lead generation form
meetings, conventions, leisure travel, e Campaign and banner ad featured in the InSite

sporting events, and film production.
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* Increase brand awareness among group travel decision-
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makers in key niche markets.
* Drive interest & bookings for group tours, meetings & events.
e Position Atlantic City as a complete group destination with

attractions, culture, and dining.
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WHY IT WORKED

RESULTS

= Digital Article
e 100+ page views within eight weeks
e 1 direct lead within the first three weeks — a
group inquiry for 40 people
&) June Magazine Feature
e 830 downloads of the digital magazine
featuring the itinerary
e Wide distribution: 12,000 print copies and
30,000 digital copies
»< Newsletter Exposure
e 250+ clicks to Visit Atlantic City's group travel
landing page from the banner ad
e 4,450 impressions from newsletter opens
e 28% open rate and 2.5% click-through rate —

both above travel industry averages

This campaign succeeded because it combined strong storytelling with targeted delivery.

e Strategic placement: Reached qualified planners through print, digital, email & social.

e Turnkey execution: Leisure Group Travel handled every step—ensuring a polished, professional

presentation.

e Optimized reach: Digital promotion extends the shelf life and visibility of this campaign far

beyond the print guide.

INTERESTED IN SIMIILAR RESULTS?

We specialize in done-for-you itineraries that get real results for your

destination and elevate your brand. Contact Us >>

I_E | SU R E a Premier Travel Media brand
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