
Invest in Your Future

Your Bridge to Rebuilding International Inbound Business

Print Guide  Plus Bi-weekly  E-newsletter!



of International Inbound Tourism
INVEST IN THE FUTURE

Be on the forefront of international arrivals as part of the International Inbound 
Travel Association. Your membership provides unparalleled reach and affordable 

marketing services to leading receptive operators and the overseas trade.

IITA’S INBOUND INSIDER
This annual guide features members across the broad spectrum 

of the inbound travel market with a fresh perspective on 
visiting the USA. Used by thousands of tour operators, travel 

agents and MICE planners in both print and digital format.

Get a leg up on the competition and tell your story 
by aligning with IITA membership and marketing services. It’s a targeted, 
affordable way to get your brand or destination recognized in the market.

Inbound Insider and InSite on America are produced in cooperation between IITA and Premier Travel Media • 630-794-0696 • Advertising@PtmGroups.com • PtmGroups.com

INSITE ON AMERICA
InSite on America is a bi-weekly e-newsletter  

that exclusively targets the overseas trade with news, views  
and insider advice on unique destinations and activities  

that appeal to international tourists.



INBOUND INSIDER
Published to launch at IPW, IITA’s Inbound Insider is “the guide to inbound tourism.” 

Complete with forward-thinking editorial, member profiles and trending content, this 
publication serves as a blueprint for thousands of overseas travel buyers.

Ad Space Deadline: April 1, 2026 

Publish Date: May 2026

Contact your regional Business Development Manager for more information. Call 630.794.0696

2025 EDITION

On the Record
Top minds in travel 

share strategies and 
predictions

Who to Know. 
Where to Go.

IITA inbound 
operators connect 
you with the best of 
inbound USA Travel54

Historic events that will fuel international travel to the U.S.

America’s 
BIG 3 Celebrations

Official Publication of the  

International Inbound Travel Association

• �EXCLUSIVE DISTRIBUTION 
5,000 print, 5,000 digital

• �TRADE SHOWS & CONFERENCES 
Be seen at leading inbound travel events such as IITA’s Summit, IPW,  
Go West, plus major international trade shows like WTM and ITB. 

• �DIRECT MAIL 
Sent to qualified inbound tour operators (receptives/dmc’s) across  
North America.

• ��DIGITAL EDITION 
Inbound Insider is featured prominently year-round at Inboundtravel.org in 
both digital page flip and downloadable pdf format with the digital download 
promoted extensively via the InSite e-newsletter.

• ��CONTENT OPPORTUNITY 
Purchase a 1/2 page or larger ad and receive matching editorial coverage 
included in both print and digital editions for enhanced visibility.

America Gears Up for 
a Landmark Year in

With the World Cup, Route 66’s 100th anniversary 
and the America 250 celebration, the United States 
is set to welcome millions for a historic year

THE UNITED STATES is poised for an extraordinary year in 2026, with a trio of 
landmark events set to captivate travelers and history enthusiasts alike. For 
starters, the 2026 FIFA World Cup will be co-hosted by the United States, Canada 
and Mexico, marking the first time the tournament spans three countries. The U.S. 
will welcome soccer fans to 11 host cities and the final match is scheduled to take 
place at MetLife Stadium in East Rutherford, New Jersey, on July 19, 2026. 

This global event is expected to draw millions of visitors, offering a unique opportunity to 
experience the diverse cultures and landscapes of North America. 

Simultaneously, Route 66 will celebrate its 100th anniversary in 2026. Known as the  
“Main Street of America,” this iconic highway stretches from Chicago to Santa Monica, 
California, and has long been a symbol of American freedom and adventure. 
Commemorative events, festivals, and road trips are planned along the route, inviting 
travelers to relive the golden age of American road travel and explore the charming 
small towns and historic landmarks that line the highway.

Adding to the national celebrations, in 2026, America250 will honor the 250th 
anniversary of the United States’ founding. This year-long series of events will 
highlight the nation’s rich history, cultural diversity and democratic ideals. From 
educational programs and historical reenactments to community festivals and national 
exhibitions, America250 aims to inspire a renewed sense of pride and unity among 
Americans, while also welcoming visitors from around the world to join in the festivities.

Together, these three monumental events promise to make 2026 a year of 
unparalleled cultural exchange, historical reflection, and shared celebration across the 
United States.

Route 66 is celebrating its 100th anniversary in 2026. WORLD CUP
The FIFA World Cup 26 will be the 23rd edition of the  

tournament but the first to feature 48 teams and three host  
countries: Canada, Mexico and the United States.

As the most-watched sporting event on the planet, the tournament, which will take  
place between June 11 and July 19, 2026, is expected to attract an estimated 5.5 million 
visitors, with the majority spending time in the U.S. thanks to 11 of the 16 host cities being 
located stateside. The American host cities include Atlanta, Boston, Dallas, Houston, 
Kansas City, Los Angeles, Miami, New York/New Jersey, Philadelphia, San Francisco, and 
Seattle. Each of these destinations will welcome fans from around the world, offering a 
once-in-a-generation opportunity to showcase their stadiums, communities, and culture.

The United States last hosted the men’s World Cup in 1994, whereas it will be Canada’s 
first time hosting or co-hosting the men’s tournament.
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ROUTE 66
Since 1926, no other roadway in American 

history has evoked a sense of reverence, 
nostalgia and wanderlust quite like Route 66. 
Running between Chicago and Santa Monica, 
California, the 2,448-mile asphalt artery was 
synonymous with road trips and the golden age 
of automobile travel.

Though interstate superhighways have 
supplanted the so-called Main Street of America, 
many stretches of old Route 66 are still open 
to traffic, providing peeks into America’s past 
as it threads towns big and small. Those who 
explore Route 66 during its centennial in 2026 
will be treated to more fun than usual. Plans are 
underway for special projects and celebrations in 
communities across the country. Here are a few:

New in St. Robert, Missouri is the Route 66 Neon 
Park, an open-air museum featuring nearly a dozen 
retro signs, each with a storyboard and historical 
photo. Positioned among oak trees in an existing 
roadside park, the neon artifacts from Route 66 
businesses across Missouri will be lit at night. 

Recent Route 66 developments in Illinois 
include the Illinois State Fairgrounds Route 66 
Experience, an outdoor walk-through exhibit 
with little red sheds highlighting businesses 
and attractions, past and present, in 92 Illinois 
communities. The garden courtyard brims with 
replicas of billboards and neon signs that once 
advertised motels, a drive-in movie theater and 
other places along the fabled ribbon of roadway. 

In New Mexico, the city of Albuquerque is 
providing grants to support the restoration 
and construction of neon signs along its  
Route 66 corridor. Known as Central Avenue as 
it passes through the city, the road connects 
a series of diverse neighborhoods. Besides 
new flashes of neon, Central Avenue is being 
revitalized with large-scale murals and interactive 
art installations. 

The Arizona Route 66 Museum at the  
Kingman Visitor Center is updating exhibits  
with touch screens and app integration.  
In 2024, a $7 million streetscape renovation 
transformed Beale Street in historic downtown 
Kingman into a more inviting space. 
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AMERICA250
America250 comprises a series of special 

events and museum exhibitions that honor 
our nation’s founding. The red-letter day  
will be July 4, 2026, the 250th anniversary of 
the Declaration of Independence, but events 
will take place months before and after.

Many are comparing America250 to  
the country’s bicentennial bash in 1976, 
a star-spangled commemoration that, for 
those old enough to remember, evokes 
memories bathed in red, white and blue. 
There were sculptures and monuments 
created for the occasion, plenty of USA-
themed merchandising and festivities in 
towns big and small.

As home to the original 13 colonies, the 
Eastern Seaboard as a whole naturally will  
be a prime focus of semiquincentennial 
festivities and observances, with Virginia— 
the first, largest and most prosperous 
colony—in a starring role.

One signature event will be Sail250 Virginia 
(June 12-14 and June 19-22, 2026), which will 
feature an international fleet of tall ships and 
military vessels in Norfolk and other ports.  
In Richmond, the 250th anniversary of Patrick 
Henry’s rousing “Give Me Liberty or Give Me 
Death” speech was celebrated with the grand 
opening of the Give Me Liberty exhibition at 
the Virginia Museum of History and Culture. 
The Give Me Liberty exhibition opens at the 
American Revolution Museum at Yorktown in 
April 2026. 

Eleven cities in 
the United States 

will host World Cup 
matches in 2026.

The United States has big plans 
for its 250th anniversary in 2026.
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IITA OPERATOR PROFILES

Since 1999, Amadeo Travel Solutions has 
redefined mini tours, offering travelers unique 
and stress-free ways to explore the USA’s most 
iconic destinations. Recognized by the U.S. 
Department of Commerce for global excellence, 
we specialize in day tours and multi-day mini 
tours (up to 8 days), with guaranteed schedules 
year-round.  

WHAT’S TRENDING:
Global leisure travelers are looking for ways to 
travel on high quality itineraries while meeting 
stricter budgets based on current global 
economic trends. Our tours are designed to 
mate experience and budget so everyone can 
enjoy what the US has to offer, see our updates 
at www.instagram.com/empirevacations 

OPERATING IN:
All of the U.S.

■	 TRAVEL TYPES: 
  Leisure, Group, FIT, 

Custom, Corporate, 
Scheduled, Students

■	 	COUNTRIES 
SERVED: 
Europe, Asia, South 
America

■	 		LANGUAGES 
SPOKEN:

  English, Japanese, 
Spanish, Chinese, 
Italian, Hebrew, 
French, Portuguese, 
German

EST 1999  

Amadeo Travel Solutions

CONTACT: 
Roie Zuk
95 River St., Suite 402
Hoboken, NJ 7030
rzuk@amadeotravel.com
(212) 642-0915
www.amadeotravel.com

Tour Operators Are 
Ready to Serve You

AlliedTPro offers top-notch customer service, 
including FIT, VIP concierge/custom FIT,  
self-drive tours, escorted coach tours, group 
travel, meetings and incentives, thematic and 
experiential travel and corporate travel.

WHAT’S TRENDING:
Consumer perception of luxury travel has evolved, 
as travelers are looking for unique experiences, 
flexibility and customization, and they are willing 
to pay more to get it. This aligns well with ATP’s 
strategy as its focus is on travelers requiring a 
higher level of service and flexibility.

OPERATING IN:
All of the U.S.

■	 TRAVEL TYPES: 
  MICE, Leisure, Group, 

FIT, Custom, Corporate

■	 	COUNTRIES 
SERVED: 
India, Europe, UK, 
Brazil, Argentina, 
Chile, Peru, Colombia, 
Australia, New Zealand, 
Southeast Asia, South 
Africa, Canada

■	 		LANGUAGES 
SPOKEN:

  Dutch, English, French, 
German, Italian, 
Japanese, Spanish, 
Portuguese, Hindi, 
Russian, Hungarian, 
Turkish, Croatian

EST 1955  

AlliedTPro

CONTACT:
Gisa Kusserow-Hanson
501 7th Avenue, Suite 1610
New York, NY 10018
gisa.hanson@alliednewworld.com
(212) 596-1000
www.alliedtpro.com

IITA is the only professional association devoted exclusively to the advancement
and promotion of the U.S. inbound travel industry. The following member tour operators 

average nearly 25 years in business and represent the elite of the industry. 
Whenever your clients request a USA holiday, start by contacting an IITA member.
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INSITE ON AMERICA

InSite on America is produced in cooperation between IITA and Premier Travel Media • 630-794-0696 • Advertising@PtmGroups.com • PtmGroups.com

HIGHLY ENGAGED AUDIENCE: 

GROWING REACH:

ACTION-ORIENTED READERS:

TRUSTED CONTENT ASSOCIATION: 

Up to 53%

New Subscribers
Enhancing Brand Credibility

 Up to 17%
Average newsletter open rates range from 

30%–53%, significantly above industry 
standards, ensuring your brand reaches travel 

professionals who are actively reading.

Each issue attracts new subscribers, expanding 
your exposure to qualified, decision-making 

professionals in group travel and tourism.

Sponsorships appear alongside editorial stories, 
industry insights, and downloadable resources that 

readers actively consult, enhancing brand credibility.

Subscribers consistently click on content at rates 
of 2.7%–17%, providing measurable engagement 

and traffic to your sponsored links.



AD RATES & SIZES                                               

Company:

Contact:

Billing Address:

City/State/Zip:

Email:

Phone:

Signature/Date:

Total:

Cover Position $3,995 $4,695

2-Page Spread + Showcase $4,995 $5,495

Fullpage + Showcase $2,995 $3,495

1/2 Page + Showcase $2,495 $2,895

1/3 Page $1,895 $2,295

1/6 Page $1,195 $1,595

DISPLAY BANNER

3 Months $1,795

6 Months $2,995

Annual $4,995

FEATURED VIDEO  

1 Month $995

2 Months $1,795

SPONSORED CONTENT

1 Month $995

2 Months $1,795

Non-Member
Pricing

Member
Pricing

Get Started Rebuilding 
Your Inbound Business!                                           Ad Space Deadline:

April 1, 2026
 
Ad Materials Deadline:
April 1, 2026
 
Publishing & Billing Date:
May 2026

Published:  
Bi-weekly
 
Ad Space Deadline:
30 days prior to run date

LOOKING TO BECOME AN IITA MEMBER? 
Learn more about the IITA Advantage at 

inboundtravel.org/membership

TOM TOBIASON  
Business Development — West  

630.794.0696 ext. 505
 tom@ptmgroups.com

DIANE MEGLINO 
Business Development — East

630.794.0696 ext. 509
diane@ptmgroups.com

THERESA O’ROURKE
630.794.0696 ext. 510

Theresa@ptmgroups.com

CHERYL RASH 
Business Development — Southeast and Midwest

630.794.0696 ext. 512
cheryl@ptmgroups.com

Inbound Insider and InSite on America are produced in cooperation between IITA and Premier Travel Media • 630-794-0696 • Advertising@PtmGroups.com • PtmGroups.com

IITA’s publication and e-newsletter provide 
unparalleled coverage at affordable rates.

FOR MORE INFORMATION  
Contact a Business Development Manager today:

By signing this insertion order you agree to our terms and conditions. View online at https://ptmgroups.com/terms-conditions.


